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Personibu vértéjosas
metodes karjeras
konsultéSana

* Prezentaciju sagatavoja
* Judite Emsina
* /20039




Metode

* Metode (no francu: méthode,
kas savukart
no grieku: uébooog (methodo
s) — 'p€tiSanas cels') —
sistematizets panémienu
kopums, kas nepiecieSams,
lai 1zpilditu zinamu
uzdevumu vai sasniegtu
konkretu merki, art
patiesibas rasanas
panémiens.
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* Misdienas ir izveidotas aptuveni 225 personibas
teorijas (Kalvans, 2017)

[ PERSONIBA ]
* Personiba ir unikals psihologisko 1pasibu |
kOpumS, kas ietekmé individa uzvedibu dazadas Perso_nTba-s ti?_iskés ipaibas Personibas ipasibu
(tadas Tpadibas, kuras
Sitllﬁ,Cij as raksturigas katrai personibai) individualas ipatnibas

* Piemé&ra, biheivioristu skatijuma persona ir ~ / \

[Perso nibas kognitivas Tpasibas

. L _— . | B . Personibas ipadibas
organisms, kuram piemit iedzimta sp&ja reagéet e sajitas e Vajadzibas un motivi
) : ) _ y - s Uztvere e JOtas un emocijas
uz vides notikumu iedarbibu un iemacities e Uzmaniba e Dotumi un sp&jas
. . * Domasana e Temperaments un raksturs
atbilstoSas uzvedibas repertuaru.Personiba Ir s Atmina * Griba
* |ztéle ¢ |Intereses
uzvedibu summa. * Valoda un runa * Pasvértejums
\ / e |evirze
e Ajzspriedumi
e |deali
e Parlieciba
e Sigmund Freud, Alfred Adler, Gordon \ /

Allport, Hans Eysenck, Abraham Maslow, 3. attéls. Visparigs personibas modelis

and Carl Rogers
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Personality assessment, the measurement of personal characteristics

Assessment is an end result (GALA REZULTATS) of
gathering information intended to advance psychological
theory and research and to increase the probability that wise
decisions will be made in applied settings (e.g., in selecting
the most promising people from a group of job
applicants).

The approach taken by the specialist

in personality assessment is based on the assumption that
much of the observable variability in behaviour from one
person to another results from differences in the extent to

which individuals possess particular underlying personal \
characteristics (traits) IEZIMES.

The assessment specialist seeks to define these traits, to
measure them objectively, and to relate them to socially
significant aspects of behaviour.

Sarason, Irwin G.. "Personality assessment”.
Encyclopedia Britannica, 1 Oct. 2019,
https://www.britannica.com/science/personality-
assessment. Accessed 11 June 2021
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Investigative
The “Thinkers”

Realistic
The “Do-ers™

Artistic

The “Creators™

Social
The “Helpers”

Conventional
The “Organizers”

Enterprising
The “Persuaders”

Dazas no
metodem:

* Holanda aptauja — paSizpgtes tests Holland’s Inventories —
Self-Directed search (SDS)

¢ Kudera Profesionalo interesu aptauja Kuder Occupational
Interest Survey (KOIS)

« Kanadas profesionalo interesu izp&tes aptauja Canadian
Occupational Interest Inventory (COII)

*  Vispargjo speju testu komplekts General Aptitude Tests
Battery (GATB)

* Psihologisko testu komplekts kognitivo sp&ju noteiksanai
Psychological Tests Battery for Cognitive Aptitudes
(BTPAC)

» KartiSu skiroSanas metode Card sorting

e Vertibu noskaidrosana Values Clarification

e Skoléna lieta Student Record

* Lomu spgle Role-play, Intervijas, noverosana, utt



NoveértésSanas instrumenti var palidzet klientam
¢ apzinaties personigos talantus, sp&jas, prasmes vai zinasanas;

¢ izveleties izglitibas un macibu celus atbilstosi vinu projektiem un rezultatiem attieciba uz vinu karjeru pasreizgjas

dzives konteksta;

¢ noteikt nodarbinatibas alternativas papildus vinu interesu, talantu strukttirai un doming€josam personibas iezimém;

/

¢ 1zveidot pozitivu un realu pastelu;

. " S . =i .
¢ noteikt vinu nodarbinatibas joma pastavoso barjeru iemeslus, to raksturu un apmerus;
¢ sagatavoties IéEmumu pienemsanai un autonomai karjeras planosanai;

¢ kompensét informacijas nepilnibas, nepietieckamu vai kliidainu informaciju un samazinat stereotipus par darba pasauli;

* noteikt iespe&jamos profesionalas neapmierinatibas, socialas nepiemérotibas iemeslus vai attiecibu uzturéSanas un lomu

mainas grutibas.



* Visplasak izmantotas metodes individualaja konsulteSana ir :
¢ jautaSana

“» Intervija

¢ autobiografiskie stastijumi (Kirse, 2008)

¢ Testl — standartiz€ts pazimes meritajs, méra noteiktu pazimi (personibas
iezimes, motivaciju, intelekta sp&jas, utt)

“*HR profesionali, personala atlases kompanijas izmanto personibas testus kandidatu

atlasei, tacu arf tad tests ir tikai viena no vert€Sanas procesa metodém ((Matthews &
Matthews, 2019)

**Personibas vérteSana grupu aktivitates (personibas ipasibas
atklajas saskarsmeé, darbiba)



Metozu 1zmantosana

* Karjeras konsultéSanas tiesiskais reguléjums

 Aizliegts lietot psihologiskos instrumentus, ko aizsarga
autortiesibu likums, bez autora vai izdev¢ja atlaujas. Pieeja
siem lidzekliem tiek pieskirta pie noteikuma, ka tiek
nopirktas tiesibas tos adapt€t un izmantot, pilniba iev€rojot
likumus un §1s jomas profesionalo asociaciju noteikumu
rikojumus un normas.

* Bez likumdoSanas ir art &tikas principi, kas regul€ karjeras
konsultésanai raksturigo metozu un lidzeklu profesionalu
lietoSanu un konsultantu ricibu saistiba ar to izmantoSanu




Metozu klasifikacija

Klasificgjot karjeras konsultesana izmantotas
metodes, japatur prata $adi kriteriji:
* klientu vajadzibas, noluks un lidzekli, ar

kuru palidzibu tiek veiktas konsult€Sanas
darbibas,

* procesa stadijas, konsult€Sanas seansa
fazes,

 konsultéSanas pieejas tipi,

* instrumentu standartizacijas pakape.



Atbilstosi konsulteSanas nolukam, metodes klasifice :

Metodes informacijas vakSanai par klientu: psihologiskais tests, aptauja, noverosana, intervija, attistibas vesture,
autobiografija, pasraksturojums, skolas raksturojums, zinaSanu noveértésanas tests, biografisko datu analize, darbibas
rezultatu (activity product) analize, SWOT (stipras un vajas puses, iespeéjas un apdraud&jums tirgli) analize,
dokumentu mape (portfolio), utt.;

Komunikacijas metodes: sarunas, lomu sp&les, modeléSana, vingrinajums, stastijums, pedagogiska spéles.

Klienta informéSanas metodes: materiali, kas izmantoti, lai izplatitu informaciju klientiem (lapinas, norades, citi
plassazinas produkti), profesiju apraksti, lekcijas, konferences, personas lasiSana (personal reading), prezentacijas
filmas, komentari pa radio vai TV Sovi.

Darba tirgus izpétes metodes: vingrinajumi darba mekl€Sanas prasmju attistiSanai, darba situaciju modeléSana,
pieredzes braucieni (orientation tours), énu dienas (work shadowing), IKT darba mekl&jumos, izglitibas gadatirgi,
darbavietu gadatirgi (job fairs), miniprakse (mini-stages) uzn€émumos, aptaujas, lai noskaidrotu vajadzibas, praktisku
gadijumu izp&te.

Personiska marketinga un informacijas parvaldiSanas metodes: CV un pieteikuma véstules rakstiSana,
piedaliSanas darba intervijas, plaSsazinas lidzeklu reklamu analiz€Sana/sagatavosSana; izglitibas un macibas, profesiju,
darbu datubazes/portali.

Karjeras planoSanas un izaugsmes metodes: ricibas plans, personigie projekti, alternativu izsv€rSana, vertibu
noskaidroSana, kompetences parskats



Metodes 1zvele

Izveloties instrumentus (tool), ir svarigi:

* instrumentu piemé&roSana to klientu kategorijai, kuri liidz konsultacijas, un vinu problému raksturam;

detaliz&ta visu to tehnisko un metodologisko aspektu parzinasana, kas nepiecieSama instrumentu administréSanai, rezultatu

apkopos$anai un interpretéSanai,

klientu socialas, kulttiras un ekonomiskas vides, ka art citu, ar vinu dzimumu, izglitibu, dzivesvietu saistito raksturigo

pazimju parzinasana;

lietoSanai paredzeta instrumenta izstradaSanas konteksta parzinasSana pirms I€muma par ta pielietojamibu pienemsanas;

skaidriba par vispar€jo struktiiru, procediiras piemerotiba, statistikas lietojums, standartu un noverteSanas skalu pieejamiba;

* instrumentu piedavatas informacijas pietickamiba klientu karjeras attistibas nodrosinasanai (Jigau, 2007).



Testu 1izmantosSana

Galvenie jautajumi, kas konsultantiem biitu jauzdod, lemjot par testu iegadi, piem€roSanu un izmantoSanu.

Kadam nolukam testi izstradati? Ko tie noverte?

Kadam mérkgrupam tie ieteikti?

Kadi jautajumu/uzdevumu tipi izmantoti testa, lai veiktu noverteéSanu?

Vai testi ir apgadati ar administréSanas un rezultatu apstrades rokasgramatam?

Vai testa ir ieklautas normas un vertibu skalas rezultatu novertésanai?

Vai tests ir viegli lietojams un vai rezultatu interpretacija pakalpojuma sanémeéjiem ir saprotama un caurskatama?

Vai ir kadi dati par testa ticamibu un validitati?

Vai ir kadi noteikumi par autortiesibam? Kadas ir izmaksas?

Kas ir testa autori? (Jigau, 2007).






MBTI sodlen

MBTI - pasaulé popularakais instruments sevis apzinasanas
bJ
personigas un grupas efektivitates celSanai

* MBTI ka sevis apzinasanas un attistibas instrumentu
ik gadu apgust 1,5 miljoni cilvéku visa pasaulé. To
pielieto 89 no Fortune 100 un 80% no Fortune ‘ v o
500kompanijam, ka ari pavisam nelieli mikro £ o B q @\::»
uznemumi. Instruments 1r vienlidz plasi pielietots
valsts parvaldes institucijas, medicinas, religiskajas,
bezpelnas organizacijas un valstu aizsardzibas
sisteémas. Instrumentu pielieto individuala koucinga,
komandu veidosana, menedzmenta apmaciba, darba
ar atkaribam, paru terapija un citas daudzveidigas
jomas. Ta ka instruments balstits uz universalam
cilveku atskiribam, tas ar vienlidz labiem
panakumiem tiek pielietots ASV, Eiropa, Azija un
citos kontinentos.

* https://www.springvalley.lv/Iv/aktuali/publikacijas/mbti-
pasaule-popularakais-instruments-sevis-apzinasanas-
personigas-un-grupas-efektivitates-celsanai/
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Visa pasaulé populara instrumenta pirmsakumi ir izcila §veicieSu psthologa
K.G.Junga teorija par cilvéka attistibu, psihologiskajiem tipiem un psihes
struktaru. Ilgstosa praktiska un pétnieciska darbiba Jungs identificéja un pieradija,
ka skietami nejausas atskiribas dazadu cilveku uzvediba patiesiba ir sistematiskas
un noturigas un ka sts atskiribas nosaka iedzimts, atskirigs veids, kada cilveki
izmanto divas prata pamatfunkcijas — uztvert un piegemt lemumus.

Amerikanietes, mate un meita — Ketrina Kuka Brigsa (Catherine Briggs) un 1zabella
Brigsa Maijersa (Isabel] Myers) (no Sejienes ari instrumenta nosankums MBTT — Myers
Briggs Thpe Indicator), apzinoties Junga ideju milzigo potencialu, noléma attistit tas
lidz pilnigi praktiski pielietojamam rikam ikviena cilvéka un organizacijas dzive, kas
vien to velétos.

Abas damas piedzivoja to, ko médz saukt par isto dzivi — kara raditas Sausmas,
kuru pamata allaz bijusi neiecietiba un agresiva vérsanas pret atskirigo. Vinu pasu
aizrausanas ar psihologiju un ilgu gadu gaita veiktie novérojumi mudinaja formulét
vinu dzives misiju — palidzét individiem klat par veseligam un spécigam
personibam, izprotot un noveértéjot atskiribas starp cilvekiem, ka arf veicinat
saskanu un produktivitati starp dazadam, atskirigam grupam.

Sim darbam Maijersa un Brigsa veltija 40 savas dzives gadus un §f darba rezultata
ikvienam, kas intereséjas par savu attistibu visas dzives garuma, ir pieejams viens
no visplasak lietotajiem sada veida instrumentiem pasaulé. Maijersas un Brigsas
darbu turpina vinu varda nosauktais institats. Par MBTT lidz §im klaja nakusas
varak neka 4000 zinatniskas publikacijas, pieradot, ka instruments aizvien ir ticams.

CAPT Archives

Carl Jung

Katherine Briggs

Isabel Briggs-Myers

MBTI izcelsme
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Instrumenta pamata, tatad, ir Junga atklajums par to, ka atskiribas cilveku | s
uzvediba nosaka veids, kada tie izmanto prata pamatfunkcijas jeb veidus,
kada cilveki saprot un pieskir jegu apkarte]au pasaulei. Turklat sis

pamatfunkcijas ir universalas — piemitosas ikvienam cilvékam un ir cilvéka
prata pamatsastavdala.

Cilveka prata pamatfunkcijas ir:

1. Uztvere — veids, kada cilveks uztver informaciju, pasauli visapkart,
cilvekus utt.

2.  SprieSana — veids, kada cilveks pienem jebkuru lémumu, bastoties
uz uztverto informaciju.

Tkdieniska dzives situacija tas izpangas Sadi — es paskatos ara pa logu, kads ir laiks
(uztvere), un atkariba no laika apstakliem, izvélos piemeérotu apgerbu (spriesana).
Lidzigi, tacu ne tik apzinati, cilveka prats darbojas dandz, sarezgitakas situacijas —
kompleksn uzdevumu un problému risinasana darba un privataja joma, celojuma,
karjeras ivele utt. Jautajums ir — cik skaidri es apinos, ka un ko es ugtvern un ka
es piepenmu lemummus. Cilveki spej piepemt lemumns attieciba ug savu uzvedibu tikai
tik liela meéra, cik vipi sevi apinas.




* Junga personibas tipu modeli veido 8
tipologiskas grupas, kas veidojas no 2 personibas
pamata tipiem:

* introvertais, ekstravertais DOMASANA

* un 4 psihes funkcijam:
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* domasanu, jitas, intuiciju, sajutas.

* Katra no psihologiskam funkcijam izpauZas
introverti vai ekstraverti, veidojot personibas
unikalo mijiedarbibu ar sevi, ar vidi un
pasauli.

www.jungiansandplay.lv




Ka MBTI darbojas

Vispirms MBTT palidz identificét cilvéka ierasto darbibas “rezimu’ cetras jomas

1.  Veids, kada cilvéks gust un uz ko virza savu energiju:

Ekstraversija. Sos cilvékus saista apkartéja vide un vini dod priek§roku problémas “izrunat”. Vini vislabak

macas, diskutéjot vai darot. Ekstravertiem raksturigs plass interesu loks. Vini vispirms rikojas, péc tam doma.

Introversija. Sos cilvekus saista kontemplacija iekseja pasaule, un vint dod prieksroku problemas pardomat.
Vini vislabak macas, reflektéjot un viniem raksturigs interesu dzilums. Vini vispirms pardoma, un tikai tad
rtkojas.

* Piemeéram, ekstraverti varétu veléties stradat atverta tipa biroja un ar priekn lanties daZadiem “traucekliem” — radio raditam
Jfona troksnim, péksnam telefona vanam, nepartranktai mijiedarbibai ar kolédiem. Savukart, introvertam produktivaka skiet
darbosanas vienatne, ar stingri novilktam telpas robegam un iespéu netrauceti pardomat un koncentréties ng veicamo uzdevumn



Kada veida informaciju cilvéks uztver un kadai
informacijai uzticas:

Faktiska, reala, “taustama” informacija. Sie cilveki fokuséjas uz to, kas ir reals, novérojams un vérté informacijas
praktisku pielietojumu. Vini ir konkréti, pamana detalas, atceras nianses. Dzivo Seit un tagad un uzticas savai tiesajai

pieredzei

Vizijas, asociacijas. Sie cilveki fokuséjas uz “lielo bildi”, iespéjam, iztelé raditam varbutibam. Vini ir abstrakti un
teorétiski, atri saskata sakaribas un dzilaku jégu. Vini dzivo ritdiena, vinus motiveé nezinamais, un vini tic iedvesmojosam

idejam

Piemeéram, ierangot abolu, pirmie vispirms uztver ta figiskos parametrus — krasu, smarzu, garsu, formu, nepilnibas, savukart otrie uztver

asocidcijas, ko varétu radit abols — slapes, bérnibas vasaras, Edenes dargs, Sarkangalite utt.



Veids, kada cilvéks nonak lidz lémumam:

Veids, kada cilvéks nonak lidz lemumam:

Pielietojot logiku. Vini vadas péc objektivas logikas, fokuséjas uz céloniem un sekam, atri
saskata kladas logika. Saskarsmeé ar citiem pieméro bezkaisligus, visiem vienadus principus.
Galvenais 1r uzdevums un rezultats.

Pielietojot vértibas, sajatas. Pienemot lemumus, vini vadas no personigam vértibam un
fokuséjas uz harmoniju ar paréjiem. Mekle kopigo un attiecas pret katru individuali. Galvenais
ir process un attiecibas.

Pieméram, i3veloties piemerotako kandidatu amatam, pzrwze Lvertes Objexéz‘zvm kriterijns — zzg/zz‘zbﬂ pieredzi, un, ja pedeja atlases karta paliks
divi, vienlidz, specigi kandidati péc Siem Rritérijiem, “ieslégs” sajitu reimmu, piemeéram, fkurs no Siem diviem varétu labak sastradaties ar
pardjien. Preteji rikosies otrs tips — vispirms igvértes kandidatus organizacijas un savu vertibu konteksta un péc tam, ja paliks divi vienlidz,
speécigi kandidati pec Siem Rritérijien, ixrandgisies to, kam i, piemeram, lielaka pieredze



Veids, kada cilveéks attiecas pret dzivi kopuma:
Veids, kada cilvéks attiecas pret dzivi kopuma:

Visu rapigi ieplano, strukturizé. Viniem patik ptenemt lemumus, cik driz vien tas ir

iesp€jams. Vini ir labi organizéti, plano un strukturizé. Viniem nepatik darboties pedéja

bridi.

Laujas dzives pliidumam, ir atvérti iespéjam. Viniem patik atstat iespejas “atvertas”
tik 1lg1, cik vien tas ir iespéjams. Vini ir spontant un spejigi pielagoties, patik process. Vini
gust energiju no darisanas pedéja bridi.

Piemeéram, stradajot pie projekta, pirmie igplanos veicamo soli pa solim, censoties sadalit to sikarkos
uzdevnmos ar pakapeniskien terminient.

Savukart, otrie elastigi lausies procesam, apsverot daadas iespéjas un “saraujot” rezultatu pedeja bridi.



* MBTI valoda sos darbosanas “rezimus” sauc par preferencém.

* Pavisam ir iespéjamas 16 so preferencu kombinacijas — 16 psihologiskie tipi, kas a1
nosaka atskirigu veidu, ka cilveki gust energiju, uztver lietas, pienem lémumus un attiecas
pret dzivi kopuma. Neapzinoties §is atskiribas, iespéjami neskaitami neproduktivi
konflikti un domstarpibas ik uz sola ka profesionalaja, ta privataja stéra. Pieméram, tips,
ka gaisagrabsli, kas nenem veéra realitati, bet pédejais pirmo — par pesimistisku knipstangu,
kas nogalina idejas. Tikat izpratne par cilveku iedzimtajam atskiribam uztvere lauj abiem
tipiem saprast, ka patiesiba, vini ir loti nepiecieSami viens otram — realistiem vizionari — lai
saskatitu jaunas, plasas iespejas, vizionariem realisti — lai ieraudzitu realas iespéjas savas

idejas istenot.

* Zinasanas un izpratne par savu tipu nodrosina neskaitamus ieguvumus gan individuala,
gan organizactjas liment un ka privataja, ta profesionalaja joma.



16 tip1

https://www.myersbriggs.org/my-mbti-personality-type/mbti-basics/the-16-mbti-types.htm

* Sava psihologiska tipa noteiksana ir tikai pats sakums — MBTTI piedava praktiski lietojamu ietvaru un
instrumentus savas personibas attistiSanai visa muza garuma. Personibas raksturojums nav vis iedzimto

preferencu summa, bet gan rodas no So cetru preferencu mijiedarbibas.

* Zinasanas par tipu dinamiku lauj katram tipam identificét savu personibas fokusu — kadam tas ir praktiskas

rupes par apkartejo pasauli un cilvekiem, citiem — sarezgitu teoretisku sistemu radisana.

* Nemot vera butiskas atskiribas starp to, ko cilveki uzskata par galveno jeb ka atskiras vinu centralais
personibas fokuss, krasi atskiras ari, pteméram, komunikactjas un informacijas uztversanas stils, ieguldijums
grupa (gimené vai darba), stresa faktori, konfliktu risinasanas cels, lemumu pienemsanas process potencialo

profesiju loks, personibas attistibas cels, motivéjosie faktori un citt personibas aspekti.


https://www.myersbriggs.org/my-mbti-personality-type/mbti-basics/the-16-mbti-types.htm

Favorite world: Do you prefer to focus
on the outer world or on your own
inner world? This is

called Extraversion (E) or Introversion

().

Information: Do you prefer to focus
on the basic information you take in
or do you prefer to interpret and add
meaning? This is called Sensing (S) or
Intuition (N).

Decisions: When making decisions,
do you prefer to first look at logic and
consistency or first look at the people
and special circumstances? This is
called Thinking (T) or Feeling (F).

Structure: In dealing with the outside
world, do you prefer to get things
decided or do you prefer to stay open
to new information and options? This
is called Judging (J) or Perceiving (P).

ISTJ

Management
Accounting
Data Processing
Legal

Special Talent:

Attention to detail, use of
data

ISFJ

Administration
Health Care
Religious Setting

Special Talent:
Helping people in a
behind-the-scene manner

INFJ

Counseling
Religion
Teaching
Arts

Special Talent:
Facillitate emotional,
intellectual, or spiritual

INTJ

Legal Department
Product Development
Science and Technical
Fields

Special Talent:
Intellectual creativity,
conceptualization and

development analysis

ISTP ISFP INFP INTP
Technical Fields Health Care Business Coordination Technical Fields
Facilities Management Counseling Writing Scientific Research
Military and Law Business Team Psychology Organizational Research
Enforcement Coordination Religion

Special Talent:

Special Talent: Special Talent: Special Talent: Objective analysis of

Hands on skills, analytical

Service-related attention

Human insight and

problems based on

work with data and things | to details creativity technical expertiese
ESTP ESFP ENFP ENTP
Marketing Health Care Human Resources Project Management
Business Teaching Counseling Technology
Sales Coaching Teaching Design/Arts
Design Science
Special Talent: Special Talent:
Persuasion and action- Helping people with their Special Talent: Special Talent:
oriented outcomes practical needs Working to gain Change and continually
cooperation among changing situations
people and groups
ESTJ ESFJ ENFJ ENTJ
Logistics Team Leaders Corporate Trainers Leadership
Administration Corporate Trainers Team Leaders Group Strategy
Management Sales Management Higher Education
Special Talent:
Special Talent: Special Talent: Special Talent: Tough-minded
Use of organization to get | Use of organization and Helping and facilitating strategy, analysis,
things done diplomacy to achieve groups strategic planning, and
results organization



https://www.myersbriggs.org/my-mbti-personality-type/mbti-basics/extraversion-or-introversion.htm
https://www.myersbriggs.org/my-mbti-personality-type/mbti-basics/sensing-or-intuition.htm
https://www.myersbriggs.org/my-mbti-personality-type/mbti-basics/thinking-or-feeling.htm
https://www.myersbriggs.org/my-mbti-personality-type/mbti-basics/judging-or-perceiving.htm

Ieguvumi

MBTT pielietojums nodrosina neskaitamus, absoluti praktiskus
ieguvumus gan individuala limeni, gan komandas, gan organizacijas
kopuma.

Ieguvumi individuala liment:

. Apzinaties un pilniba izmantot savu attistibas potencialu

. Uzlabot attiecibas un komunikaciju darba un personigaja vide
. Pilnveidot savu problému un konfliktu risinasanas strategiju

e Apzinati rikoties stresa situacijas

. Apzinaties savus motivéjosos faktorus

e Vadit un izturét parmainas

. Attistit savu vadiSanas stilu

*  Apjaust savas karjeras attistibas iespéjas

e  Konstruktivi raudzities uz atskiribam starp cilvékiem.

DEFINED BY THEIR HONOR AND DUTY. TAKE ANY.
TASK SERIOUSLY AND GIVE IT MORE THAN THEIR
BEST. SONEWHAT RESERVED AND PREFER T0 WORK
ALONE, BUT CAN MAKE GREAT TEAM NEMBERS IF
THE NEED ARISES. LOGICAL, STRAIGHTFORWARD
THINKERS WHO OFTEN PUT DUTY BEFORE PLEASURE.

STP &

I | |

FIERCELY INDEFENDENT, ADVENTURESOME, DON'T LIKE
MUCH ATTENTION, MORE INTERESTED IN THEIR OWN
PURSUITS RATHER THAN OTHERS. DO NOT BELIEVE IN
RULES AS THEY PROHIBIT THEIR ABILITY TO DO THEIR
OWN THING, OFTEN LEARN BEST BY DOING, AND LIKE
70 TAKE THINGS APART 10 UNDERSTAND THEM.

STRICT BOUNDARY SETTERS WHO TAKE PERSONAL RE-
SPONSIBILITY VERY SERIOUSLY. HAVE A STRONG PER-

DISMISSIVE OF A GOOD FIGHT.

TRADITIONAL, LOYAL, KIND AND OBSERVANT OF
OTHERS. VALUE STARILITY AND CULTURAL NORMS
AND ARE OFTEN CONSISTENT WITH WORK. KNOWN
FOR THEIR KINDNESS AND WILLINGNESS T0 GO T0
ANY LENGTH TO HELP THOSE IN NEED. OFTEN FEAR

CHANGE AND TRY HARD TO MAINTAIN PEACE.

KEENLY ATTUNED T0 THE WORLD OF SENSATION POS-
SIBILITIES. EXTREMELY LOYAL AND HIGHLY AFFEC-
TIONATE, BUT ALSO QUITE SHY. ORIGINAL AND QUICK
70 REBEL AGAINST IDEAS OR REGIMENS THAT GO
AGAINST THEIR VALUE SYSTENS. VALUE THEIR PRI-
VACY AND OFTEN TAKE MATTERS T00 PERSONALLY.

LOUD AND PROUD PLEASURE-SEEKERS WITH A LOVE OF

PLEASING THE CROWD. SEEX T0 BE THE CENTER OF AT-

TENTION AND HATE BEING ALONE UNDER ANY CIRCUM-

STANCES. WANT THE VERY BEST OF WHAT LIFE HAS T0.
OFFER AND GET BORED QUITE EASILY, BUT TEND T0.
HAVE IMPECCABLE TASTES IN LIFE'S NICETIES.

ASTUTE OBSERVERS WHO TAKE INTEREST IN THE NEEDS
AND DESIRES OF OTHERS. PRIVATE, GOOD-NATURED,
WORLDLY, AKD QUICK T0 MAXE CONNECTIONS BETWEEN
'COMPLEX CONCEPTS. VALUE SELF-CONTROL AND THE
PURSUIT OF THE GREATER GOOD, BUT OFTEN HAVE
'DIFFICULTY STANDING UP FOR THEMSELVES,

SWEET-NATURED, COMPASSIONATE, AND IDEALISTIC IN-
DIVIDUALS WHO ARE QUIET, BUT SPEAK DIRECTLY FROM
‘THE HEART, OFTEN HAVE THEIR HEAD IN THE CLOUDS,
BUT THIS ONLY SERVES TO FUEL THEIR FLOURISHING
CREATIVITY. SEEK PEACE FOR THENSELVES AND OTHERS,
OFTEN GULLIBLE AND EASILY DISTRACTED.

f.
!

& ENFP

OPEN-HEARTED, EXCITABLE, CREATIVE, FUNNY
FULL OF WILD AMBITION. ALWAYS LOOK ON THE BRIGHT

LIGHTHEARTED, EMPATHETIC, INSPIRING, AND ALWAYS
READY TO SHOULDER THE BURDENS OF OTHERS. TEND.
70 BE VERY EASYGOING, UNLESS SOMEONE CLOSE T0
THEM IS THREATENED, IN WHICH CASE THEY BECONE
TORMIDABLE ENEMIES. SENSE WHIN PEOPLE NEED
‘GUIDANCE AND TRY TO PROVIDE IT, AND TAKE THEIR
OBLIGATIONS TO OTHERS VERY SERIOUSLY.

RATURAL LEADERS THAT STRIVE FOR PERFECTION. 0B-
JECTIVE, INDEPENDENT, QUICK-THINKING, AND ADAPT-
ABLE. EXCEL AT PREDICTING HOW EVENTS WILL PLAY
OUT USING THEIR KEEN AWARENESS OF CONCERTUAL
PATTERNS. OFTEN RATHER PESSIMISTIC, BUT TEND TO
HAVE AN AURA OF DEFINITE SELF-CONFIDENCE.

NATURAL-BORN THINKER. HAVE {, SERIOUS EX-
‘TERIOR, BUT THIS BELIES A DEEPLY PASSIONATE SOUL.
OFTEN COME UP WITH SYSTEMS WITH WHICH 10 SOLVE
PROBLEMS AND ARE QUICK TO CORRECT OTHERS. TEND
TO GET S0 LOST IN THOUGHT AND THE PURSUIT OF IN-

FORMATION THAT THEY NEGLECT TO LISTEN TO OTHERS.

WITTY, CLEVER, AND INTERESTING SOCIALIZERS WHO
ARE CONSTANTLY THINKING ON THEIR FEET, TEND 10
BE VERY GOOD LIARS WEO NEVER SHY AWAY FROM.
TELLING A GOOD STORY. PLAYFUL AND I NEED OF
CONSTANT STIMULATION IN ORDER TO KEEP UP WITH
THEIR FAST-PACED DEVELOPMENT OF NEW IDEAS.

BLUNT, FIRM, AND NATURALLY GLFTED LEADERS, THEY ARE
ICK-TRIN ST

AMD ARE OFTEN VERY FRUGAL WITH THEIR MONEY,




TESTS LLATVIESU VALODA

* https://cilvekutipi.lv/tests-tipa-noteiksanai/

http://www.jungian.lv/jungianisms/personibas-tipi/
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http://www.jungian.lv/jungianisms/personibas-tipi/
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